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Conclusion: Results of Study 3 show that, overall, parents’ intention to hold hands with their children when crossing roads and in carparks was high. Although mean 
scores suggested that the Intervention/Video group scored higher in intentions than the Control group, these differences were not significant. For PBC, the 
Intervention/Video group scored significantly higher than the Control group in the crossing the road context; while for the carpark context, although the 
Intervention/Video group scored higher than the Control group, this difference was not significant. 
The results for PBC suggest that exposure to the video may have helped to bolster parents’ perceptions of control over hand holding as a strategy, particularly in the 
context of crossing roads. Participants in the Intervention/Video group also reported that they considered the video as appropriate in content and tone. These results 
provide some support for the beneficial effects of the campaign based on just a single exposure to one component of the campaign (i.e., the online video).   
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For more information: All campaign resources are 
available from www.carrsq.qut.edu.au/handinhand/
Alternatively, please contact clare.murray@qut.edu.au 
Background: Road crossing is a complex activity, and children’s risk of pedestrian crashes is greater due to their underdeveloped perceptual and cognitive skills. A 
way of keeping children safe around roads and car parks is parent connection via hand holding.
Parents of children aged 3-9 years were targeted in this campaign which sought to increase hand holding. Campaign resources were promoted via mainstream and 
social media, and shared by relevant stakeholder organisations.
Study 3: Evaluation of campaign’s online video
Online survey of parents of at least one child aged 3-9 years.
Participants: N = 400 (100 men, 300 women; aged 18-59 years, M = 36.9 years) from metropolitan and 
regional Queensland.  Random assignment to Intervention group/Video or Control group/No Video.
Recruitment: Market research company enlisted.
Measures: 
All participants responded to the same questions including the key outcome measure of intentions to hold 
hands as well as their perceptions of perceived behavioural control ([PBC]; Ajzen, 1991) regarding the 
ease and confidence they had in holding their child’s hand. Questions asked about hand holding in the 
contexts of crossing roads and in a carpark and were scored on 5-point scales with higher scores 
indicating more of the construct. The Intervention/Video group participants were also asked about the 
appropriateness of the content and tone of the video. 
Results:
Figure 1 shows that the Intervention/Video group reported stronger intentions to hold their child’s hand 
when crossing the road and in a carpark than the Control group; however, these differences were not 
significant (p = .362, p = .519, respectively). 
For PBC, in relation to holding hands when crossing the road, the Intervention/Video group reported 
significantly higher levels of PBC than the Control group (p = .04). For holding hands in a carpark, 
although the mean scores suggested that the Intervention/Video group scored higher on PBC than the 
Control group, this difference was not significant (p = .065). 
In the Intervention/Video group, given the 5-point scale, participants reported that the video was 
appropriate in both content (M = 4.39, SD = 0.74) and tone (M = 4.19, SD = 0.80).   
Study 1: Belief elicitation of factors influencing hand 
holding 
Focus groups + online survey of parents of at least one child 
aged 3-9 years.
Participants: Focus groups: N = 6 (4 men, 15 women; 30-45 
years). Online survey: N = 224 (38 men, 184 women; 23-55 
years; M = 38 years). 
Recruitment: Invitations to participate distributed via email 
lists, media interviews, social media, word of mouth.
Study 2: Concept testing of campaign materials
Focus groups with parents of at least one child aged 3-9
years.
Participants: N = 6 (2 men, 4 women; 30-35 years, residing
in Brisbane, Queensland Australia).
Recruitment: Invitations to participate distributed via email
lists, social media, word of mouth.
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Measured on 5-point Likert scales. Higher scores indicate more of the construct
